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February 18; 2002 - I  

. Office of the Secretary 

~ Federal Trade Commission 

. Washington, D.C. 20580 

- _  Room 159 

600 Pennsylvania Avenue, N.W. 

I 

’.\ Dear Sirs: 

4 I strongly endorse the proposal to amend the Telemarketing Sales Rule by creating a “do 
1 not call” registry. Telemarketing imposes a cost on me - it requires me to stop what I am doing, 

answer the phone, and spend several seconds dealing with the caller. I cannot avoid this cost 
except by discontinuing telephone service, which is not practical. Marketers should not make me 
bear their marketing costs without my consent. 

tf 

1 

1 

d 

r 

With respect to your specific questions: 

A telephone number should remain on the “do not call” registry until the 
subscriber asks for it to be removed or discontinues his service at that number. It 
would probably be worthwhile sending a letter every four years reminding the 
subscriber that he is on the registry and telling him how to remove his name if he 
wishes - but not requiring him to do anything if he wishes to stay on the registry. 

The subscriber should be the person to request listing, in order to ensure 
responsibility. If more than one person is listed as subscriber, any one should be 
able to request listing. Third parties should be permitted to collect and forward 
requests but only if in writing, with signatures, and with proper security measures 
(which are needed anyway - see below). 

For security, a written notice should be sent to anyone requesting his name be 
placed on the registry with instructions on how to correct an error or remove his 
name at any time in the future. The name should not go onto the registry until at 
least two weeks after the notice is mailed. People should be able to verify 
whether their name is on the registry by calling a telephone number. 

The registry may need to be “all or nothing” for simplicity, but more refined 
choices would be desirable if they are feasible at modest additional cost. 

Sincerely, 

P- ‘yiF+Lz+ 
Robert W. Kilpatrick 
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RANCHO CORDOVA ANTIOCH 
DAVIS REDWOOD CITY 
FAIRFIELD RICHMOND 
FREMONT ROSEVILLE 

JACK E. ROZANCE, M.D. 
Physician-in-Chief 

DAVID A. HERBERT, M.D. 
‘ Assistant Physician-in-Chief 

FRESNO Group,Inc. SACRAMENTO 
SAN FRANCISCO 
SAN JOSE 

MARTINEZ SAN RAFAEL 

PARK SHADELANDS VACAVILLE 
PETALUMA VALLEJO 
PLMSAIUTON WALNUT CREEK 

DEBORAH W. ROYER I 

Medical Group Administrator 

M.B. O’NEIL, JR., M.D. 
Assistant Physician-in-Chief 

DENNIS L. OSTREM, M.D. 
Assistant Physician-in-Chief 
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January 25,2002 

Federal Trade Commission 
CRC-240 

‘8 600 Pennsylvania Ave, NW 
- -  Washington, D.C. 20580 

Dear folks, 

What lawmakers are appropriate to contact to support the telemarketing crackdown? We 

on who to contact to add our two cents would be appreciated. 
\ cannot allow the telemarketing lobby to continue this invasion of privacy. Any direction 

, Sincerely, 
4’ 



t .  

i 

&u p h ~ y  kn our home needs to be protected by law. The telemukeb have no rights that 
a v e -  
J 

1012 
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February 18,2002 ' ' 

To Whom It May Concern: 

4 I am writing this request to have the following names and phone 
t ,  

d' 

number removed fiom telemarketing lists as soon as possible. 

Thank you for your help. 

Glin D. Mabry 
Donna C. Mabry 
David B. Mabry 
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12 February 2002 

Federal Trade Commission 
Office of the Secretary, Room 159 
600 Pennsylvania Ave. N O W ,  
Washington, DOC, 20580 

Re : Telemarketing Rulemaking - Comment. FTC File No. R411001 
1 

I support the amendment to the Telemarketing Sales Rule (TSR) ,  which 
"protects consumers from unwanted and late-night telemarketing calls 
and prohibits deceptive sales calls. 

Please please please do this ! 

1 , 4- 

... . 
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February 2 1 , 2002 

.h,k& 
Mark and Sheila McGuire 

FTC 
Office of the Secretary 
Room 159 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear Sir or Madam: 

We would definitely look forward to the creation of a national “do not call” registry. 
Thank you for looking into this matter and getting the registry set up as soon as possible. 

Sincerely, 

Sheila McGuire 

. .  . .  . .  
. . . ,  . .  . ,.. . 

, :  

. .  . . .  . .  
. .  . .  
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Georqia A, Mendians 

* * 
t ,  

February 19, 2002 

Office of the Secretary 

600 Pennsylvania Avenue, NW 
:.Room 159, Federal Trade Commission 

_Washington, DC 20580 

Dear Secretary, 
The FTC should not jeopardize the livelihood of at least 16,000 

telemarketers throughout the country who hold jobs in this field, 
.r telemarketers in the state of Arizona alone-not to mention 

4 

At this point in time, the American public, and no thanks to 
',state attorney generals have viewed telemarketers as vermin, 
'scum, and a nuisance; what a way for a job earner to be made to 

' 

* feel as a result of introducing promotions and products! 

There should not be a "DO Not Call" registry, The telephone 
should be open to all who are not abusive and are trying to earn 
a living honestly, and should not be shut-down to telemarketers, 

The Registry shoulff have: "Current Scams" registry with names, 
addresses of companies who have been proven to be thieves, 
Here are some good reasons for your consideration on behalf of 
telemarketers. 

05 

1, 

2, 

3 ,  

4, 

5, 

Telemarketers are basically truthful about their promotions 
or products. There is no deception, 

Many telemarketers are over the age of 50, and because they 
face age discrimination in the job market, it is very difficult 
to find a job, (I don't care how many degrees you hold), 
Telemarketers are tax-paying citizens, and do not wish to live 
on Food Stamps, Access, or wind up in homeless shelters. There 
are more lay-offs in our country now than ever before, Tele- 
marketing is on the rise because of this sad factor, and is an 
important job opportunity, 
Our government, and no one has come up with any solutions to 
introduce major job-training programs to encompass all age 
groups in order to sustain an average or above average income. 
There's a little button on the telephone that reads: "Off". 
All you have to do is use your button or lever and put your 
telephone on r'offuI during dinner hour, and at 9:00 P,M, The 
American public could save itself a lot of money, It's so simple! 

Respectfully yours, 

Grateful Telemarketer 

1013 
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Page 1 of 1 

ISubj: "Do Not Call" 
;Date: 

j-J-0: % ............... -..- &r@flc.aov 
-,- . .. 

1/28/02 7:22:03 PM Eastern Standard Time 

:, .From: v 
............. ...................................................................... .... ............................. ....... . ............... ..... .............................................................. .......................................... ..... ................ ...........,..._ . ......................................... .., .... ....,...... 

a 

Sirs: PLEASE, eliminate telemarketing telephone calls to my home. We are elde&, and f am taking care of y y  cancer , 

stricken wife. We don't always have a phone right near us, or we may be in theptocess of doctoring, eating, bathing, etc. We 
fqFl obligated to answer the phone, ifpossible, as we have several chi l+n,  grandchildten, great grand children, and many 
-eJderly &iends who may need help, or are just being nice to call. 
I also have noted that tele-marketers must announce themselves regarding what company that they represent, and &at they 
are selling something. This surely is not always the case. George A. Meyer, 
Sr. Willow Street, PA 

' 

Please get ride of this invasion of our privacy. 

\ 

a+:- - 

1 0 2 1  Monday, January 28,2002 weria Online: Gameyer3 
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DENNIS J MILLER 

Federal Trade Commission 
Office of the Secretary 
Room 159 
600 Pennsylvania Ave, NW 
Washington, DC 20580 

Dear Sir or Madam: 

I support your proposal to create a national “Do Not Call” registry. I find the 
continual telemarketing calls I receive to be a form of harassment. 

Sincerely, 
n 

Dennis J. Miller Cvnffiia P- Miller 

1023  
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rect Marketing Association 
edral Trade Commission- (D?&&i&or) 
ederal Communication Commission (Director) 
rs.-Elis-ha-Hoffman Abrams. (ATT. ) I 

. .  . .  . . . . . .  . . . . . .  . . .  . . . . . . . . . .  . . . . . . . . .  .- . . . . . . . . . . . .  ~ _ _  . .  

. . . . .  

Telephone ! . I  

'I1 
lease remove my name-from your mailing and calling list, 
11 the above parties please reply to my p.B.Box. A 

- -  - - -  

Thank You 
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